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packaging and, 530-531
smokeless tobacco, 164, 201-202, 273-275, 277-278
Brazil, health warnings, 719
Breathe California-Sacramento Emigrant Trails, 569
breathlessness, 88-94
BRFSS. See Behavioral Risk Factor Surveillance System
British American Tobacco (BAT), 528, 534
broadcast advertising. See mass media advertising
bronchial hyperresponsiveness (BHR), 88, 94
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Brown & Williamson (B&W). See also Reynolds American, Inc.
digital marketing, 546
Kool brand (See Kool)
marketing expenditures, 488
product design, 537-538
smoking prevention program, 554-555
Brundtland, Gro Harlem, 857
built environment, 437-438
bulimia, 60—64
bupropion, 800
Busselton Health Study, 726
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CAL See computer-assisted interviewing
California, tobacco control program, 694, 696, 853
Camel (brand)
ad campaigns, 515-516
brand-specific marketing, 516, 518-519, 521
Camel Crush, 537-538
Camel Snus, 274, 278, 507, 540, 549
dissolvables, 507, 540
flavor additives, 538-539
image advertising, 519
Joe Camel persona, 511-512, 516, 518-519, 521, 537, 849
market share, 161-164, 177-178, 190, 239-242, 366-367,
507, 850
price promotions, 491, 528-529
product design, 535-537
Web site, 546, 548
youth-directed advertising, 519
Canada
academic achievement studies, 161
health warnings, 716-717, 719
marketing practices, 531-534, 543-545
school-based programs, 788, 791
socioeconomic factors, 434
weight control behavior, 57
cancer
epidemiology, 188
smokeless tobacco-related, 199, 806, 808
candidate gene studies, 452
candy flavoring. See flavor additives
Capri (brand), 31
Captain Black (brand), 540
carbonates, 536

877



Surgeon General’s Report
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CARDIA. See Coronary Artery Risk Development in Young
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cardiovascular consequences, 94-109
atherosclerosis, 97-102
endothelial dysfunction, 102-108
evidence review methods, 96
insulin resistance, 109
lipids, 108-109
physiological effects, 97
prenatal exposure, 94
smokeless tobacco use, 199
summary, 109
vascular injury, 95-96
Cardiovascular Risk in Young Finns study, 101-102
Carolina Population Center (UNC-Chapel Hill), 212
carotid arteries, atherosclerosis in, 101-102
Caufield, R.T., 521
causal criteria, 7-8
causation, levels of, 631-632. See also etiology of tobacco use
CDC. See Centers for Disease Control and Prevention
Center for Substance Abuse Prevention (CSAP), 720
Centers for Disease Control and Prevention (CDC), 7
Behavioral Risk Factor Surveillance System (BRFSS), 201,
697, 703
Best Practices for Comprehensive Tobacco Control
Programs Guide, 711, 809, 853
Global Tobacco Surveillance System (GTSS), 156, 209-210
IMPACT program, 694, 696
Media Campaign Resource Center, 636
movie smoking analyses, 569, 598
National Center for Health Statistics, 212
National Tobacco Control Program, 694, 696
school-based program recommendations, 732
School Health Policies and Programs Study, 707
tobacco control funding recommendations, 695-696
central processing systems, in communication theory, 636
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smokeless tobacco use, 804-808
smoking (See smoking cessation)
Changing Adolescent Smoking Prevalence (NCI Monograph
14), 5
checkout counter, advertising positioned by, 543-544
Chesterfield (brand), 31
Chewer’s Choice program, 807
chewing tobacco. See smokeless tobacco
Chilcote, Samuel D., Jr., 555
children
awareness of smoking, 511-512
definition of, 6
weight control beliefs, 32-43
Chile, respiratory disease, 88
China
cultural influences on smoking, 433
endothelial dysfunction study, 102
cholesterol, 108-109
cholinergic nicotinic subunit receptor genes (CHRNA5/A3/B4),
26
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chronic obstructive pulmonary disease (COPD), 80, 86, 88
cigars
definition of, 203
digital marketing of, 549
flavored, 155, 205
online sales of, 547
pricing, 155, 706
taxes on, 698
cigar smoking
brand preferences, 164, 205, 282-286
current prevalence, 142, 145, 165, 203-205, 280-281, 374,
393-398
disparities, 154
etiology of, 430
ever used, 203, 279
genetic factors, 454
measures of, 217, 421-423
multiple tobacco product use, 154-155, 165, 205-209, 287,
289-290, 404
substance use comorbidity, 287
trend data, 149-151, 195, 205, 294, 399
Citi Investment Research, 533
clean air policies, 707-710
home-based, 709-710
impact on tobacco use, 708-709
school-based, 435, 707-709, 787-788
smokeless tobacco products and, 541, 549, 551
social norms created by, 437
state-level, 697
summary, 710, 810
Clean Indoor Air Act (2003), 697
clinical interventions, 727-731
barriers to, 730-731
delivery rates, 728-729
guidelines, 727-728, 731
research support, 729-730
smokeless tobacco use, 802, 807
smoking cessation, 799-801
summary, 731
theories underlying, 633-634
clinical studies, weight control behavior, 60-63
clove cigars, 155, 205
clove cigarettes (kreteks)
measures of use, 217, 423-424
prevalence of use, 206-207, 288, 402403
cocaine use
prevalence of, 195, 373
tobacco use comorbidity, 193-194, 203, 263-264, 276, 287,
371
tobacco use risk, 28-29
Cochrane reviews, 5
marketing practices, 516-517
smoking prevention, 683, 692
cessation programs, 793
family interventions, 720-727
school-based programs, 732-734
youth access, 711-712, 810
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neurodevelopmental, 451, 456459
smoking prevention and, 632-633
coherence of association, 7
Cohiba (brand), 283, 286
color of packaging, 530, 532-533
COMMIT. See Community Intervention Trial for Smoking
Cessation
Commonwealth Brands, Inc., 488
communication theories, 636637, 686
Communities that Care (CTC) program, 786
community interventions, 692-693
evaluation methods, 634
evidence summary, 811
industry-sponsored, 555
mass media (See mass media antismoking campaigns)
smokeless tobacco use, 802-803, 806
youth empowerment and activism, 789-792
Community Intervention Trial for Smoking Cessation
(COMMIT), 693
Community Preventive Services Task Force, 5, 712, 810
computer-assisted interviewing (CAI), 131, 213
conclusions
major, 8
epidemiology, 9, 165
etiology of tobacco use, 10, 460
health consequences, 9, 111
from previous Surgeon General’s Reports, 4, 15-21
tobacco industry practices, 10, 601-602
tobacco use prevention, 10, 812
condom use, 195, 375
conduct disorders, 27-28
consistency of association, 7
contemplation stage, 430
content analysis, movie smoking, 566, 571-574
controlled cognitive factors, 447448, 450-451
controlled-exposure studies, 558-563, 637—646, 683—688
convenience stores, 543-544
Conwood Tobacco Company (American Snuff Company), 202,
539-540
COPD. See chronic obstructive pulmonary disease
Copenhagen (brand)
market share, 201-202, 273, 275, 277
packaging, 531
product design, 540
Web site, 548
coping theories, 447448
copy-test studies, 686—-687
coronary arteries, atherosclerosis in, 100-101
Coronary Artery Risk Development in Young Adults (CARDIA)
study, 75, 83, 97, 101-102, 109
cotinine levels, 108, 710
cough, 88-94
counseling. See clinical interventions
counter displays, 543-544
coupons. See price promotions
credit card payments, for online tobacco sales, 548
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Preventing Tobacco Use Among Youth and Young Adults

“crush” concept, 537-538
CSAP. See Center for Substance Abuse Prevention
CTC. See Communities that Care
cultural-environmental stream, 509-511, 599, 632-634
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deep sequencing, 453
deliberate processing of information, 447-448
demand, price elasticity of, 699-706
depressive disorders, 27-28
affective processes, 445447
epidemiology, 198, 266
suicidal ideation, 195-196, 376
descriptors, brand, 31, 530-532, 697
desire to smoke, influence of advertising on, 512, 532-533
developmental disorders, 27-28
developmental patterns of smoking, 429-430
epidemiology, 179-185, 245-248
genetic influences, 25-26, 456457
marketing influences, 515-516
developmental risk factors, 428-429
neurobiological, 451, 455-459
smoking prevention based on, 632-633
DHL, 548
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Diagnostic and Statistical Manual of Mental Disorders (DSM-
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diet, 196, 379-380
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expenditures on, 490, 493-494, 502-503, 546
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increased use of, 508
key features of, 546
online tobacco sales, 547-548
smokeless tobacco products, 549
smoking prevention programs, 553, 555, 688
social networking Web sites, 549-551
summary, 551-552
tobacco company Web sites, 548-549
expenditures on, 490, 493-494, 502-503, 546
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direct mail advertising
expenditures on, 490, 492, 494, 501-502
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age of onset/ever smoked, 300-301, 407408
current prevalence, 322-323, 332-333, 409410
intensity of smoking, 311-312
smoking cessation, 322-323, 411-412
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violence, 193-197, 376-377
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Other Drugs
estimation equation, specification of, 713

Preventing Tobacco Use Among Youth and Young Adults

ethanolamines, 536
ethnic groups. See racial/ethnic groups
etiology of tobacco use
affective processes, 445-447, 451
cognitive processes, 447-451
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advertising bans, 600
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forced-exposure studies, 558-563
4-H program, 555, 805
Framework Convention on Tobacco Control (FCTC), 531, 545,
719
France, respiratory disease, 91
free nicotine levels, 539-541
frequency of smoking. See intensity of smoking
friends. See peer groups
fruit flavoring. See flavor additives
FTC. See Federal Trade Commission
FTND. See Fagerstrom Test for Nicotine Dependence
FTQ. See Fagerstrom Tolerance Questionnaire
Full Court Press (FCP), 693

G

GABA (gamma amino butyric acid) pathway, 455
GABA (gamma amino butyric acid) receptor genes, 452
Garcia y Vega (brand), 283, 286
gateway drug, tobacco as, 28-29, 193-194
gender. See also females; males
advertising campaigns, 519
antismoking campaigns, 690
cigarette smoking
age of onset, 191, 295-305
brand preferences, 163, 177-178, 239-242, 366-367, 536
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203-205, 280-281, 394, 396-398
ever used, 203, 279
trend data, 399
clinical interventions, 728
depression, 198, 266
family interventions, 726-727
lung cancer rates, 188
lung growth patterns, 80-85
movie smoking and, 569
multiple tobacco product use, 155, 165, 207-209, 276,
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weight control
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smoking cessation, 69, 75
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age of onset/ever smoked, 295-305
current prevalence, 317-336, 409-410, 433
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smoking cessation, 317-327, 411-412
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evidence summary, 459
nicotine addiction, 25, 456457
prenatal exposure, 21-22
pulmonary disease, 86
twin studies, 453-454
genetic linkage analyses, 451-452
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409-410, 433
ever smoked, 295-305, 407-408
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366-367
current prevalence, 137-139, 164, 174-175, 229-232,
339-344, 363-364
ever smoked, 173-174, 227-228
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industry expenditures on, 488, 507
links to other marketing, 533-535
plain (standardized), 532-533
in response to tobacco control, 534-535
risk perception and, 531-532
shape and size, 533-535
smokeless tobacco products, 531, 533, 540-541
summary, 535, 599-600
warnings on (See health warnings)
PAHO. See Americas (PAHO)
Pall Mall (brand), 535
parental behavior. See also family
control over media exposure, 593-596
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smoking trend data by, 189
tobacco use disparities by, 153
parental smoking
health effects of (See prenatal exposure; secondhand smoke)
movie smoking and, 592
psychosocial influence of, 443-445
parenting style, 444
Parent on Your Side program, 721
“Parents. The Best Thing Between Kids and Cigarettes”
campaign, 557
Parliament (brand), 521
passive smoking. See secondhand smoke
Pathobiological Determinants of Atherosclerosis in Youth
(PDAY), 97-102
patterns of smoking. See intensity of smoking
PayPal, 548
PDAY. See Pathobiological Determinants of Atherosclerosis in
Youth
peer groups
versus family context, 444-445
gene-environment interaction, 454
homogeneity of tobacco use, 439-441, 520
interaction-based versus identity-based, 441443
marketing interplay with, 519-522, 599
movie smoking and, 592-593
smoking prevention, 632-633, 786
school environment (See school-based programs)
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Studies of Nicotine Use and Dependence (NCI Monograph 20),
23, 26

Philip Morris, 488

brand-specific marketing, 516, 520-522

corporate website, 546, 548, 553

digital marketing, 547-548

Marlboro brand (See Marlboro)

packaging strategies, 534

Parliament brand, 521

pricing strategies, 523-525, 527
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Prevent all Cigarette Trafficking Act (2009), 548
prevention programs. See also specific program
cigarette smoking (See smoking prevention)
conclusions, 10, 812
evaluation methods, 213, 558-561, 633-634, 636
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public health (See health warnings)
product placement (promotional allowances)
definition of, 713
expenditures on
cigarettes, 489, 491-493, 497-500
smokeless tobacco, 501-502, 505-506
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YRBSS. See Youth Risk Behavior Surveillance System
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