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trajectories of smoking, 181–182, 245–247
trend data, 139–143, 185–191, 257–261, 294, 347–348, 
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point-of-sale marketing and, 542–543
price sensitivity, 705
respiratory consequences, 83–86, 88
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(1970), 508
radio

advertising ban, 635
antismoking messages, 635, 688

Raising Kids Who Don’t Smoke (brochure), 553
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school-based programs, 732–734, 786

“Real Parents. Real Answers” program (Web site), 553
recall studies

antismoking campaigns, 686–689
health warnings, 715–718
movie smoking, 571, 575

recent acquisition stage, 430
Red Man (brand)
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electronic cigarettes (e-cigarettes), 155, 549–551
flavor additives, 539
health warnings, 810
marketing expenditures, 491, 501–507
packaging, 531, 533, 540–541
pricing, 202, 706, 802
product design, 539–541, 600
taxes on, 698
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pharmacologic adjuncts, 635, 800
pricing and, 705
program effectiveness, 792–800
summary, 801
weight gain after, 59, 69–70, 75–77
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clinic-based (See clinical interventions)
community interventions, 692–693, 811

youth empowerment and activism, 789–792



 895

Preventing Tobacco Use Among Youth and Young Adults

conclusions, 10, 812
developmental aspects, 632–633
evaluation methods, 213, 558–561, 633–634, 636
evidence summary, 809–811
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